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AppellAte Hot list 
We are proud to present the 2020 Appellate Hot List honorees. These firms tackled novel issues and 
undoubtedly overcame unprecedented challenges over the past year, boasting high-profile and high-stakes 
wins in the nation’s highest appellate courts across a number of practice areas—from Constitutional rights to 
immigration law to pharmaceutical and intellectual property disputes. Here, these winning firm leaders share 
their appellate successes, insights and lessons learned along the way. —Sarah Tincher, managing editor
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 ■ Tell us abouT your Top u.s. 

supreme CourT or federal ap-

peals CourT viCTory over The 

pasT year and how you and 

your Team aChieved The win. 

U.S. Patent and Trademark Office v. 
Booking.com. It was the first-ever U.S. 
Supreme Court telephonic argu-
ment; Lisa’s 40th Supreme Court ar-
gument; and the first-ever argument 
where Lisa’s children sat at counsel 
table (which was Lisa’s dining-room 
table). And it was ultimately Justice 
Ruth Bader Ginsburg’s final major-
ity opinion. The key to that win was 
writing a fun brief that turned oth-
erwise-dry trademark principles into 
an appeal to common sense as well 
as the common law.

 ■ whaT was your firm’s key 

To appellaTe suCCess over The 

pasT year? Play to win. Williams & 
Connolly has a well-earned reputa-
tion for ferocious litigators. The job 

is to convince the justices 
to find a way to vote for 
our clients. They have 
a lot to read, and they 
can tell when the tone 
of briefing or argument 
feels inauthentic.

 ■ whaT is The mosT 

saTisfying elemenT 

of appellaTe praC-

TiCe, in your opinion? 

Helping my younger 
colleagues get argu-
ment opportunities and 
watching them knock it 
out of the park. We de-
vote a lot of time to get-
ting our associates argument oppor-
tunities and spreading the wealth of 
Supreme Court arguments.

 ■ whaT’s The mosT valuable 

lesson you learned as a young 

lawyer? Own your own style. Be-
ing an effective advocate—as well as 

someone who enjoys the job long-
term—requires sincerity and a thick 
skin.

Submitted by Lisa Blatt, a partner at Wil-
liams & Connolly and chair of the firm’s 
Supreme Court and appellate practice.
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